
Writing Effective 
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It is spring

And

I am Blind



By the end, I hope you’ll be able to:
▪ Identify the unique challenges of writing for websites.
▪ Expand your resources for becoming an even better writer.
▪ Master seven new techniques for improving your website’s 

copy.



The Challenges of 
Website Copywriting



Attention Spans

12 
seconds

9
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8
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Humans 
in 2013

Humans 
in 2000 Goldfish

Source: New York Times, 1/22/2016



HOW TO WRITE EFFECTIVE WEB COPY



People don’t read online.

Writing Effective Web Copy

On websites, people don’t read. They SCAN.



The average American 
adult reads at which 
grade level?

8th grade



The Curse of  Knowledge



Resources to Become an 
Even Better Writer



To learn how to write better copy, read:

▪ Nielsen Norman Group: www.nngroup.com 
▪ Made to Stick - by Dan and Chip Heath
▪ Writing With Style - by John Trimble
▪ Adventures in the Screen Trade - by William Goldman
▪ Content Strategy for the Web - by Halvorson & Rach
▪ Do I Make Myself Clear? - by Harold Evans

http://www.nngroup.com
https://www.amazon.com/dp/B000N2HCKQ/ref=dp-kindle-redirect?_encoding=UTF8&btkr=1
https://www.amazon.com/Writing-Style-Conversations-Art-3rd/dp/0205028802/ref=sr_1_2?dchild=1&keywords=writing+with+style+trimble&qid=1615161177&sr=8-2
https://www.amazon.com/Adventures-Screen-Trade-Hollywood-Screenwriting/dp/0446391174/ref=sr_1_1?crid=19PV5CCZSDTDV&dchild=1&keywords=adventures+in+the+screen+trade&qid=1615161238&sprefix=adventures+in+the+screen%2Caps%2C319&sr=8-1
https://www.amazon.com/Content-Strategy-Web-Voices-Matter-ebook/dp/B00794SWOQ/ref=sr_1_2?crid=2XB6KDBEF9O0I&dchild=1&keywords=content+strategy+for+the+web&qid=1615161283&sprefix=content+strategy%2Caps%2C277&sr=8-2
https://www.amazon.com/Do-Make-Myself-Clear-Writing-ebook/dp/B01G1K1RQS/ref=sr_1_1?dchild=1&keywords=do+I+make+myself+clear&qid=1615161349&sr=8-1


To be inspired to write great sentences, read:

▪ George Orwell - author, Politics and the English Language 
▪ Pauline Kael - film critic, The New Yorker
▪ Jim Murray - sportswriter, The Jim Murray Reader
▪ Toni Morrison - author, Nobel Prize speech
▪ Joan Didion - essayist, Slouching Toward Bethlehem 

https://www.nobelprize.org/prizes/literature/1993/morrison/lecture/


7 Things to Do to Write 
Better Website Copy



Kenneth L. Peters, principal of 
Beverly Hills High School, 
announced today that the entire 
school faculty will travel to 
Sacramento next Thursday for a 
colloquium in new teaching 
methods. Among the speakers 
will be anthropologist Margaret 
Mead, college president Dr. 
Robert Maynard Hutchins, and 
California governor Pat Brown.  

“There will be no 
school next 
Thursday.”



7 Things to Do to Write Better Website Copy
1. Focus on what your audience needs to know first, then what they 

might want to learn. Don’t include things they’re unlikely to need or 
want to know. (Put that stuff on a sub-page.)



What                      Wants

Proximity
Results that are physically near the 

searcher 

Accessible to Google
Easily crawlable

Mobile-accessible
Don’t bury the good stuff

Engagement
Low bounce rate, more/longer web 

sessions, and social shares all 
indicate happy users

Great Content
Helpful content with clear 

sections, relevant links, and 
visuals that enhance

Links
Links to your website & links within 

your website



7 Things to Do to Write Better Website Copy
1. Focus on what your audience needs to know first, then what they 

might want to learn. Don’t include things they’re unlikely to need or 
want to know. (Put that stuff on a sub-page.)

2. Ask whether this content should be SEO-friendly. If so, make sure it 
is full of helpful content, links, and is highly accessible. If not, you’re 
free to be a bit more indulgent with your prose. 



Dunn, North Carolina
Pop.: 1,400

Charlie Strong’s 
“Team Values”



Charlie Strong’s Core Values
1. No drugs
2. No guns
3. No stealing
4. No earrings
5. Attend class
6. Treat women with respect



Concrete messages are immune 
to user confusion.



To Be Concrete, Get Specific
Vague: To do well in college, you’ll have to work hard.

Specific: To excel in college, you’ll need to attend class regularly, do all of your reading, 
communicate with your professors, and regularly review your notes.

Vague: She enjoyed the class. 

Specific: Kelly enjoyed Dr. Weynand’s “Advanced Expository Writing” class.

Vague: We offer every student financial aid.

Specific: Every student at Ryan State University is eligible to receive either a 
scholarship, a loan, and/or a grant in order to pay for tuition and fees. 

Examples from ISU.edu



7 Things to Do to Write Better Website Copy
1. Focus on what your audience needs to know first, then what they 

might want to learn. Don’t include things they’re unlikely to need or 
want to know. (Put that stuff on a sub-page.)

2. Ask whether this content should be SEO-friendly. If so, make sure it 
is full of helpful content, links, and is highly accessible. If not, you’re 
free to be a bit more indulgent with your prose. 

3. Use concrete language whenever possible, or at least whenever 
conveying information is most important. 
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7 Things to Do to Write Better Website Copy
1. Focus on what your audience needs to know first, then what they 

might want to learn. Don’t include things they’re unlikely to need or 
want to know. (Put that stuff on a sub-page.)

2. Ask whether this content should be SEO-friendly. If so, make sure it 
is full of helpful content, links, and is highly accessible. If not, you’re 
free to be a bit more indulgent with your prose. 

3. Use concrete language whenever possible, or at least whenever 
conveying information is most important. 

4. When sharing numbers, especially large or potentially meaningless 
numbers, add context by comparing to something people know. 







How you say things on your 
website is often more 

important than what you say.



The F-Pattern
Implications:

● People won’t read everything.
● Lead with your lead! 
● Information-carrying words should go 

along left side of page.



Make Reading Online Easier
▪ Add as much white space as feasible. 

More paragraph breaks and wider margins

▪ Use images to enhance and space out the text.
But only high-quality and relevant images

▪ Make the page more scannable by your users.
Add headlines, sub-headlines, lists, and “link” modules 



7 Things to Do to Write Better Website Copy
5. Make things easier on your readers’ eyes. Simplify!



http://www.youtube.com/watch?v=9cmT8M_67ow


http://www.youtube.com/watch?v=7HMHJ4UTLXM


Unexpected content can be sticky if 
it is both surprising and relevant.

But don’t be gimmicky.





7 Things to Do to Write Better Website Copy
5. Make things easier on your readers’ eyes. Simplify!
6. Don’t be afraid to be unexpected, but not at the expense of clarity or 

offending your users. Stand out.



The Four Human Emotions

Mad
Sad Glad

Afrad



Every action we take has an 
emotional component.

Acknowledge that.
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Dunn, North Carolina
Pop.: 1,400



Dunn, North Carolina
Pop.: 1,400



-66% +36%



Summing it Up

1. The challenges of writing for websites are unique: short attention 
spans, the Curse of Knowledge, literacy levels, etc.

2. Read more in order to become a better copywriter.
3. Focus on what your audience needs.
4. Ask whether this content should be SEO-friendly. 
5. Use concrete language whenever possible.
6. Add context to numbers and statistics.
7. Make things easier on your readers’ eyes. 
8. Don’t be afraid to be unexpected.
9. Appeal to emotion.



Questions?

Visit www.mightycitizen.com/webcopy for 
dozens of free marketing resources and training videos. 


